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THIS WEEK IN 3RD GRADE . . .  

Lancaster 3rd Grade 

UPCOMING EVENTS . . .  

February is finally here!  January was a very long month!  

The students definitely have cabin fever and are looking 

forward to spring.  February is a month of preparation; we 

are testing assessed skills and then breaking up into small 

groups to help students remember and relearn reading and 

math skills. 

This week marked the end of mapped curriculum specifi-

cally addressed on the state assessment for math.  The stu-

dents are now in a remember, review and relearn state for 

math.  We will begin KSA math practice tests twice a week 

and then review missed skills.  Students need to continue 

to work on math factsñeven if they have passed all their 

skills tests we are still working on speed in daily timed 

tests. 

As this nine week progresses we spend more time in our 

regular reading books for guided reading instruction.  Stu-

dents are still working weekly on vocabulary, fluency, 

word learning and comprehension as well as reviewing 

those skills needed for the state assessment. 

We are focusing on physical science this nine weeks and 

covered pushes and pulls this week.  Next week we will 

complete a lab experiment with this topic. 

We are studying economics in social studies and viewed a 

video about starting your own 

business.  Students will have a 

chance to own their own busi-

ness when we begin our Mini-

Society unit later this nine 

weeks. 

We finished our visit to Japan 

with a tea party on Friday dur-

ing Fabulous Friday.  We en-

joyed Japanese Green Tea with  

Japanese Rice Crackers, Kiwi 

gummies and lychee candy all 

from Japan.  
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How do I prepare my child 

for Kansas State             

Assessments?   

We have been preparing for Kan-

sas State Assessments from the 

moment the first bell rang back in 

August.  Using the state stan-

dards we have mapped out our 

curriculum so that every skill that 

is assessed is taught in the class-

room.  We have used research 

based methods to help your child 

learn these skills.   

Now the time has come for test-

ing; what can you do?  Each week 

since September the students 

have been taking a math test that 

checks their knowledge regarding 

what was taught.  Review these 

tests and the practice exams that 

will be given in the next few 

weeks and review your childõs 

mistakes.  You should be reading 

every nightñ20 minutes of read-

ing will keep your child on grade 

levelñif you want to achieve 

more, read more.   

Set your expectations highñ but 

donõt apply pressure.  Expect your 

student to do their best and put 

forth their best effort.  Help your 

child realize that reading pas-

sages and questions carefully 

and thinking about their answers 

will help them score well.  Finish-

ing first is not  winning.  Encour-

age your child to take their time.   

Most of all; relax.  Your child 

knows what they need to know.  

Get plenty of rest and eat a good 

breakfast.  Donõt plan evening 

activities during this time.  Your 

child will do greatñweõve been 

planning on it! 

USD377ĄEmpowering individuals to dream, achieve, and succeed 



SPELLING WORDS 
WEEK OF FEBRUARY 4, 2008 

1. Sisters 

2. giant 

3. once 

4. city 

5. stage 

6. jewels 

7. judge 

8. twice 

9.  message 

10. circle 

11.  gym 

12. rage 

13. jolly 

14. ledge 

15. sunset 

16. delighted 

17.  disguised 

18. furious 

19. paced 

20.route 



tomers or clients. 

If the newsletter is distributed 

internally, you might comment 

upon new procedures or im-

provements to the business. 

Sales figures or earnings will 

show how your business is 

growing. 

Some newsletters include a 

column that is updated every 

issue, for instance, an advice 

column, a book review, a letter 

from the president, or an edito-

rial. You can also profile new 

employees or top customers or 

vendors. 

This story can fit 100-150 

words. 

The subject matter that appears 

in newsletters is virtually end-

less. You can include stories 

that focus on current technolo-

gies or innovations in your 

field. 

You may also want to note 

business or economic trends, or 

make predictions for your cus-
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Caption describing picture or 

graphic. 

Caption describing picture or 

graphic. 

be out of context. 

Microsoft Publisher includes 

thousands of clip art images 

from which you can choose and 

import into your newsletter. 

There are also several tools you 

can use to draw shapes and 

symbols. 

Once you have chosen an im-

This story can fit 75-125 words. 

Selecting pictures or graphics is 

an important part of adding 

content to your newsletter. 

Think about your article and 

ask yourself if the picture sup-

ports or enhances the message 

youõre trying to convey. Avoid 

selecting images that appear to 

age, place it close to the article. 

Be sure to place the caption of 

the image near the image. 
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This story can fit 150-200 

words. 

One benefit of using your news-

letter as a promotional tool is 

that you can reuse content from 

other marketing materials, such 

as press releases, market stud-

ies, and reports. 

While your main goal of dis-

tributing a newsletter might be 

to sell your product or service, 

the key to a successful newslet-

ter is making it useful to your 

readers. 

A great way to add useful con-

tent to your newsletter is to 

develop and write your own 

articles, or include a calendar of 

upcoming events or a special 

offer that promotes a new prod-

uct. 

You can also research articles 

or find òfilleró articles by ac-

cessing the World Wide Web. 

You can write about a variety 

of topics but try to keep your 

articles short. 

Much of the content you put in 

your newsletter can also be 

used for your Web site. Micro-

soft Publisher offers a simple 

way to convert your newsletter 

to a Web publication. So, when 

youõre finished writing your 

newsletter, convert it to a Web 

site and post it. 

òTo catch the reader's 

attention, place an interesting 

sentence or quote from the 

story here.ó 
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newsletter a personal touch. If 

your organization is small, you 

may want to list the names of 

all employees. 

If you have any prices of stan-

dard products or services, you 

can include a listing of those 

here. You may want to refer 

your readers to any other forms 

of communication that youõve 

created for your organization. 

You can also use this space to 

remind readers to mark their 

calendars for a regular event, 

such as a breakfast meeting for 

vendors every third Tuesday of 

the month, or a biannual char-

ity auction. 

If space is available, this is a 

This story can fit 175-225 

words. 

If your newsletter is folded and 

mailed, this story will appear 

on the back. So, itõs a good idea 

to make it easy to read at a 

glance. 

A question and answer session 

is a good way to quickly cap-

ture the attention of readers. 

You can either compile ques-

tions that youõve received since 

the last edition or you can sum-

marize some generic questions 

that are frequently asked about 

your organization. 

A listing of names and titles of 

managers in your organization 

is a good way to give your 

good place to insert a clip art 

image or some other graphic. 

Lancaster Elementary  

Caption describing picture or 

graphic. 

This would be a good place to insert a short paragraph about your or-

ganization. It might include the purpose of the organization, its mis-

sion, founding date, and a brief history. You could also include a brief 

list of the types of products, services, or programs your organization 

offers, the geographic area covered (for example, western U.S. or Euro-

pean markets), and a profile of the types of customers or members 

served.  

It would also be useful to include a contact name for readers who want 

more information about the organization. 

Weõre on the Web! 

example.microsoft.com 

Organization  


